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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Application Senal No. 77/061,908
For the mark: APPLESHIRE

Filed: December 11, 2006

Published: July 3, 2007

X
APPLE INC,, ;
Opposition No.
Opposer,
AMENDED NOTICE OF
OPPOSITION
V.
RANDALL L. THOMPSON,
Applicant. :
S U U— X

APPLE INC. (“Opposer”), a corporation organized and existing under the laws
of California with a principal place of business at 1 Infinite Loop, Cupertino, California
95014, believes that it will be damaged by the issuance of a registration for the trademark
shown in Application Serial No. 77/661,908 and hereby opposes same.

As grounds for its opposition, Opposer alleges as follows, with knowledge
concerning its own acts, and on information and belief as to all other matters:

1. Opposer is the world-famous computer company, and Opposer’s APPLE
brand is one of the best known brands in the world. Opposer designs, manufactures
and/or markets in interstate and international commerce, among other things, computers,

computer software and computer peripherals, and offers a broad array of related

US2000 101536161



goods and services, including but by no means limited to iTunes media player
software, iTunes Store internet-based media retail and audio and visual content-
delivery services, iPod mobile digital media players, video creation software and a
broad range of other goods and services.

2. Since at least as early as 1977, Opposer has extensively promoted,
marketed, advertised, distributed and sold goods and services in connection with a family
of trademarks consisting, in whole or in part, of the word APPLE and a visual equivalent

of the word, to wit a logo depicting a stylized apple, as shown below:

(the “Apple Logo”).

3. Opposer’s family of APPLE-based word marks and its Apple Logo
(collectively, the “APPLE Marks™) has achieved an extraordinary level of fame and
consumer recognition. As a result of Opposer’s extensive advertising, promotion and use
of its APPLE Marks in connection with a variety of goods and services, including,
without limitation, computers, computer software and computer peripherals, 1Tunes
media player software, iTunes Store internet-based media retail and audio and visual
content-delivery services, iPod mobile digital media players, video creation software
and a broad range of other goods and services, Opposer’s APPLE Marks have acquired

enormous goodwill, and have come to be immediately identified with Opposer as the

2
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source of goods and services.

4, The APPLE Marks are famous under the Lanham Act, specifically 15
U.S.C. § 1125 ef seq., and are among the most valuable trademarks in the world. The
extraordinary level of fame and consumer recognition that the APPLE Marks currently
enjoy cannot be seriously disputed. As a result of Opposer’s extensive advertising and
use of the APPLE Marks, the APPLE Marks have acquired extensive goodwill and have
come to be immediately identified with Opposer.

5. For many years, the APPLE brand has consistently been recognized as
belonging in the top 50 brands worldwide. Attached as Exhibit 1 are copies of the
rankings of the APPLE brand, in reverse chronological order from 2007 through
2001, as compiled by the leading brand assessment company, Interbrand Corporation.
Interbrand has given the APPLE brand the following rankings and U.S. dollar values
over the past six years:

i 2007: valuing the APPLE brand as the 33" most valuable brand in the
entire world, with an estimated brand worth of U.S. $11.037 billion.

i1, 2006: valuing the APPLE brand as the 39" most valuable brand in the
entire world, with an estimated brand worth of U.S. $9.130 billion.

i 2005: valuing the APPLE brand as the 41™ most valuable brand in the
entire world, with an estimated brand worth of U.S. $7.985 billion.

iv. 2004: valuing the APPLE brand as the 43" most valuable brand in the
entire world, with an estimated brand worth of U.S. $6.871 billion.

V. 2003: valuing the APPLE brand as the 50" most valuable brand in the
entire world, with an estimated brand worth of U.8. $5.55 billion.
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vi. 2002: valuing the APPLE brand as the 50" most vatuable brand in the
entire world, with an estimated brand worth of U.S. $5.32 billion.

vii. 2001: valuing the APPLE brand as the 49th most valuable brand in the
entire world, with an estimated brand worth of U.S. $5.46 billion.

6. Opposer is the owner of numerous United States Registrations on the

Principal Register for its APPLE Marks, including, without limitation, the following

registrations:
REG. NO. FILING DATE/ | GOODS/SERVICES
TRADEMARK
REG. BATE
- March 25, 1977 Class 9: Computers and computer |
1,078,312 programs recorded on paper and tape.
APPLE November 29, 1977
1 114.431 March 20, 1978 Class 9: Computers and computer

March 6, 1979

programs recorded on paper and tape.

July 1, 2002

May 13, 2003

Class  9:  Computers  hardware;
computer hardware, namely, server,
deskiop, laptop, notebock and
subnotebook computers; hand held
and mobile computers; computer
terminals and monitors; personal
digital assistants; portable digital
audio players; electronic organizers;
computer keyboards, cables, modems;
audic speakers; computer video
control devices, namely, computer
mice, trackballs, joysticks and
gamepads; a full bne of computer
software  for  business, home,
education, and developer use;
computer programs for personal
information management; database
management  sofiware;  character
recognition  software;  telephony
management software; electronic mail
and messaging software;
telecommunications software, namely
for paging; database synchronization
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TRADEMARK

REG, NG.

|
FILING DATE/

REG. DATE

GOODS/SERVICES

software; computer programs for
accessing, browsing and scarching
online databases; operating system
software; application = development
tcol  programs; blank  computer
storage media; fonis, typefaces, type
designs and symbols recorded on
magnetic media; computer sofitware
for use in providing multiple user
access 1o a global computer
information network for searching,
retrieving, transferring, manipulating
and disssminating & wide range of
information; computer software for
use as a programumping interface;
computer software for use in network
server sharing; local and wide area
networking  software;  computer
software for matching, correction, and
reproduction  of oolor;  computer
software for use in digital video and
audio editing; computer software for
use in enhancing text and graphics;
computer software for use in font
justification  and  font  quality;
computer software for uge to navigate
and search a global computer
information network, as well as to
organize  and  summarize  the
information  retrieved;,  computer
software for use in word processing
and database management. word
processing software incorporating
text, spreadsheets, still and moving
images, sounds and clip art; computer
software for use in  authoring,
downloading, transmitting, receiving,
editing, extracting, encoding,
decoding, playing, storing and
organizing audio, video, still images
and other digital data; computer
software  for  analyzing and
troubleshooting  other  computer
software;  children’s  educational
software; compuier game software;
Computer graphics software;
Computer search engine software;
Web site  development  software;
computer program which provides

remote  viewing, remote  control, |
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TRADEMARK

REG, NG

FILING DATE/
REG. DATE

GOODS/SERVICES

communications and software
distribution within personal computer
systems and across computer network;
compuier  programs for file
mainienance and data recovery;
computer peripherals; instructional
manuals packaged in association with
the above.

3,084,491

April 26, 2004

April 25, 2006

Class 9: Electronic apparatus and
software therefor for downloading,
transmitting,  receiving,  playing,
storing and organizing audio, video
and navigation data for wuse in
automobiles, railway cars and
engines, ships and planes; sound
effect generators and instruments
comprised of computer hardware and
software

Class 12: Automobiles.

Class 15: Electric and electronic
musical instruments; musical
instruments adapted fo programmed
system sequences; electronic pianos,
electronic  keyboard  instruments;
electric or electronic percussion or
drum systems comprised of computer
hardware and software;, music and
sound synthesizers; electronic tone
generators;  musical  instruments
confrolled by computer software.

3,258,028

August 2, 2006

September 25, 2007

Class 33: Arranging and conducting
trade  shows, and trade show
expositions and exhibitions in the
fields of computers, computer
software, online services, information
technology, and consumer electronics.

Class 41: Education and training
services, namely, conducting classes,
workshops, conferences and seminars
in the field of computers, computer
software, online services, information
technology, internet website design,
video products and  consumer
electronics; arranging of exhibitions,
seminars and conferences; arranging
professional workshop and training
courses; computer education training
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REG. NG,
TRADEMARK

FILING DATE/
REG. DATE

GOODS/SERVICES

services; training in the use and
operation of computers and computer
software; providing a website for the
uploading, sharing, viewing and
posting of photographs, digital
images, movies, videos, online
journals, namely web blogs in general
interest fields, and other related
multimedia entertainment materials
over a global computer network;
providing  fitness and  exercise
facilities; Physical fitness consuitation
and instruction; providing on-line
publications in the nature of
ewsletters in the field of computers
and education; providing information
in the field of education via the
internet; providing information in the
field of entertainment via the Internet
concerning movies, music, videos,
television, celebrities, sporis, news,
history, science, politics, comedy,
children's entertainment, animation,
culture, current events.

Copies of the above-identified registrations are annexed as Exhibit 2.

7. The above-identified registrations are valid and in full force and effect.

Indeed, affidavits have been filed and accepted pursuant to sections 8 and 15 of the

Lanham Act for Registration Nos, 1,078,312 and 1,114,431 rendering such registrations

incontestable.

8. Opposer 1s also the owner, by assignment, of numerous apple-related

trademarks and the goodwill associated therewith, and the associated trademark

registrations, previously owned by Apple Corps Limited (“Apple Corps™). Under the

agreement between Apple and Apple Corps, Apple now owns all of Apple Corps’

trademarks related to “Apple” and licenses certain of those trademarks back to Apple
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Corps for Apple Corps” use. These trademarks consist of the word APPLE and visual

equivalents of the word, to wit logos depicting apples, such as the four shown below:

{collectively the “Apple Corps Logos™).

9. Since at least as early as 1968, Opposer, including through its predecessor
Apple Corps, has extensively promoted, marketed, advertised, distributed and sold goods
and services in connection with this family of APPLE word marks and Apple Corps
Logos (collectively “Opposer’s Apple Corps Marks™), including, without limitation,
sound recordings featuring The Beatles and James Taylor among other music legends.

10.  Opposer’s Apple Corps Marks have achieved an extraordinary level of
fame and consumer recognition. As a result of Opposer’s and/or its predecessor’s
extensive advertising, promotion and use of Opposer’s Apple Corps Marks in connection
with a variety of goods and services, including, without limitation, audio and visual
recordings relating to music, enterfainment and film, musical videos, video records
featuring performances, downloadable musical sound and video recordings, and
downloadable sound and video records featuring or relating to music, entertainment and
filrus, Opposer’s Apple Corps Marks have acquired enormous goodwill and have come to
be immediately identified with goods and services originating from Opposer or, formerly,

its predecessor.
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1. Opposer’s Apple Corps Marks are famous under the Lanham Act,

specifically 15 U.S.C. §1125 ef seg. The extraordinary level of fame and consumer

recognition that Opposer’s Apple Corps Marks currently enjoy cannot be seriously

disputed. As a result of Opposer’s and/or its predecessor’s extensive advertising and use

of Opposer’s Apple Corps Marks, Opposer’s Apple Corps Marks have acquired extensive

goodwill and have come to be immediately identified with goods and services originating

from Opposer or its predecessor.

12

2. Opposer is the owner, by assignment, of United States Registrations on the

Principal Register for Opposer’s Apple Corps Marks, including, without limitation, the

following registrations:

REG. NO. | FILING DATE/ | GOODS/SERVICES
TRADEMARK
REG. BATE
2,034,964 June 26, 19935 Class 9: gramophone records featuring
February 4, 1997 music; pre-recorded audio tape cassettes
APPLE f‘eatur%ng musig:; audio compact d'iscs
featuring music; pre-recorded  video
| tape cassettes featuring music
2,036,537 June 26, 1995 Class 9: gramophone records featuring
February 11, 1997 | music; pre-recorded audio compact
discs featuring music,
2,041,653 June 26, 1993 Class 9: gramophone records featuring

March 4, 1997

music; pre-recorded audio tape cassettes
featuring music; audio compact discs
featuring music; pre-recorded video
tape cassettes featuring music.
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3,200,354

June 4, 2004
Janwary 23, 2007

Class 9 Musical sound recordings;
sound recordings featuring
entertainment, music, musicians,
documentaries, biographies, interviews,
performances, reviews, historical
narratives, drama and fiction; musical
video recordings; musical
cinematographic films; video records
and cinematographic films featuring
entertainment, music, musicians,
caricatures, cartoons, animation,
television programs, documentaries,
film excerpts, biographies, inferviews,
performances,  reviews,  historical
narratives, drama and fiction; sound
recordings, video records,
cinematographic films, namely,
television programs, motion pictures,
audio visual records and audio video
film footage for television and other
transmission;  audio  and  visual
recordings featuring or relating to
music, entertainment and films; pre-
recorded compact discs, audio tapes,
gramophone records, video tapes, video
discs, DVDs, CD-ROMs and interactive
compact discs, all featuring or relating
to music and films; digitally recorded
sound and video records featuring
music, enterfainment and
cinematographic films; downloadable
musical sound and video records;
downloadable sound and video records
featuring or relating to  music,
entertainment and films

3,221,275

June 4, 2004
March 27, 2007

Class 9: Musical sound recordings;
sound recordings featuring
entertainment, music, musicians,
documentaries, biographies, interviews,
performances,  reviews,  historical
narratives, drama and fiction; musical
video recordings; musical
cinematographic films; video records
and cinematographic films featuring
entertainment, music, musicians,
caricatures, cartoons, animation,
television programs, documentarics,
film excerpts, biographies, interviews,
performances, reviews, historical
narratives, drama and fiction; sound
recordings, video records,
cinematographic films, namely,
television programs, motion pictures,
audio visual records and audio video

US2000 16153616.1
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film footage for television and other
fransmission; audic  and isual
recordings featuring or relating to
music, entertainment and films; pre-
recorded compact discs, audio tapes,
gramophone records, video tapes, video
discs, DVDs, CD-ROMs and interactive
compact discs, all featuring or relating
to music and films; digitally recorded
sound and videc records featuring
music, entertainment and
cinematographic films; downloadable
musical sound and video records;
downloadable sound and video records
featuring  or relating  to music,
entertainment and films.

3,317,089 June 4, 2004 Class 9: Musical sound records; sound
records featuring entertainment; sound
October 23, 2007 records featuring music, musicians,

documentaries, bilographies, interviews,
performances, reviews, drama and
fiction; musical video records; video
records featuring entertainment; video
records featuring music, musicians,
caricatures, cartoons, animation,
documentaries, biographies, interviews,
performances, reviews, drama and
fiction; cinematographic films; musical
sound recordings; musical  video
APPLE recordings; audio and visual recordings
featuring or relating to  music,
entertainment and films; pre-recorded
compact discs, audio tapes, gramophone
records, video tapes, video discs,
DVDs, CD-ROMs and interactive
compact discs, all featuring or relating
to music and films; digitally recorded
sound and video records; downloadable
musical sound and video records;
downloadable sound and video records
featuring or relating to  music,
entertainment and films

Copies of the above-identified registrations are annexed as Exhibit 3.

13.  Registration Nos. 2,034,964, 2,036,537, 2,041,653 and 3,200,354 were
assigned from Apple Corps Limited to Apple Inc. and recorded with the United States
Patent and Trademark Office on April 5, 2007 under Reel 3516 and Frame 0288. A copy

of the Trademark Assignment Details extract from the United States Patent and

I
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Trademark Office Assignment Division online database evidencing the assignment
recordal is annexed as Exhibit 4. Registration No. 3,221,275 was assigned from Apple
Corps Limited to Apple Inc. and recorded with the United States Patent and Trademark
Office on May 24, 2007 under Reel 3549 and Frame 0043. A copy of the Trademark
Assignment Details extract from the United States Patent and Trademark Office
Assignment Division online database evidencing the assignment recordal is annexed as
Exhibit 5. Registration No. 3,317,089 was assigned from Apple Corps Limited to Apple
Inc. and recorded with the United States Patent and Trademark Office on January 7, 2008
under Reel 3691 and Frame 0084. A copy of the Trademark Assignment Details extract
trom the United States Patent and Trademark Office Assignment Division online
database evidencing the assignment recordal is annexed as Exhibit 6.

14.  The above-identified registrations are valid and in full force and effect.
Indeed, affidavits have been filed and accepted pursuant to sections 8 and 15 of the
Lanham Act for Registration Nos. 2,034,964, 2,036,537 and 2,041,653 rendering such
registrations incontestable.

15, Notwithstanding Opposer’s prior rights, on December 11, 2006, applicant
Randall L. Thompson (“Applicant”) filed Application Serial No. 77/061,908 which now
seeks registration for “[elntertainment in the nature of visual and audio performances,
and musical, variety, news and comedy shows; entertainment in the nature of visual and
audio performances, namely, musical band, rock group, gymnastic, dance, and ballet
performances; entertainment in the nature of musical group; entertainment namely, lHive

performances by a musical band; entertainment services, namely an online activity where
12
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you create your own music videos; entertainment services, namely, providing a web site
featuring musical performances, musical videos, related film clips, photographs, and
other multimedia materials; entertainment, namely live music concerts; entertainment,
namely live performances by musical bands; presentation of musical performance;
production of sound and music video recordings” in International Class 41 for the mark
APPLESHIRE (“Applicant’s Mark™).

16. Opposer obtained extensions of time to oppose the instant application and
is timely filing this Amended Notice of Opposition within such extended period.

17.  Applicant’s Mark prominently features the word mark APPLE. Similarly,
Opposer’s APPLE Marks and Apple Corps Marks famously evoke an apple.

18. The services cited by Applicant under Applicant’s Mark, namely
“[eIntertainment in the nature of visual and audio performances, and musical, variety,
news and comedy shows; entertainment in the nature of visual and audio
performances, namely, musical band, rock group, gymnastic, dance, and ballet
performances; entertainment in the nature of musical group; entertainment namely,
live performances by a musical band; entertainment services, namely an online
activity where you create your own music videos; entertainment services, namely,
providing a web site featuring musical performances, musical videos, related film
clips, photographs, and other multimedia materials; entertainment, namely live music
concerts; entertainment, namely live performances by musical bands; presentation of

musical performance; production of sound and music video recordings” are closely

13
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related with, and in some instances identical to, goods and services Opposer has long
offered in connection with its APPLE Marks and Opposer and its predecessor has long
offered in connection with its Apple Corps Marks.

19.  Accordingly, Applicant’s Mark so closely resembles Opposer’s APPLE
Marks and Apple Corps Marks that Applicant’s use of Applicant’s Mark is likely to cause
confusion, mistake or deception in the minds of consumers as to the origin or source of
Applicant’s services in violation of Section 2(d) of the Lanham Act, 15 U.S.C. § 1052(d),
with consequent injury to Opposer and the public,

20.  There is no issue as to priority. Opposer began using its APPLE Marks in
commerce since at least as early as 1977, and Opposer’s predecessor, Apple Corps,
began using Opposer’s Apple Corps Marks as early as 1968, well prior to the
December 11, 2006 filing date of Applicant’s intent to use based application.

21.  If Applicant is permitted to register Applicant’s Mark, as specified in the
application herein opposed, consumer confusion resulting in damage and injury fo
Opposer would be caused and would result by reason of the similarity between
Applicant’s Mark and Opposer’s APPLE Marks and Apple Corps Marks. Persons
familiar with Opposer’s APPLE Marks and Apple Corps Marks would be likely to
purchase Applicant’s services as and for services associated with Opposer. Furthermore,
any defect, objection or fault found with Applicant’s services marketed under Applicant’s
Mark would necessarily reflect upon and seriously injure the reputation which the

Opposer has established for its goods and services.

14

US20060 101536161



22.  Applicant’s Mark is likely to cause dilution of Opposer’s APPLE
Marks and Apple Corps Marks, in violation of Section 43(c}(1) of the Lanham Act,
15 US.Co § 1125(c)(1), by blurring the considerable source-identifying power of
Opposer’s APPLE Marks and Apple Corps Marks.

23. If Applicant is granted the registration herein opposed, it would thereby
obtain a prima facie exclusive right to the use of Applicant’s Mark. Such registration

would be a source of damage and injury to Opposer.

15
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WHEREFORE, Opposer requests that this opposition be sustained and that the
registration of Application Serial No. 77/061,908 be denied.

The opposition fee in the amount of $300.00 for an opposition in one class is filed
herewith, If for any reason this amount is insufficient, it is requested that Opposer’s
attorneys’ Deposit Account No. 11-0860 be charged with any deficiency. This paper is

filed electronically.

Dated: New York, New York
January 14, 2008
Respectfully submitted,

KEL?ATRE

%seph Petersen
Stephen J. Coates
31 West 52™ Street, 14™ Fioor
New York, New York 10019
Telephone: (212) 775-8700
Facsimile: (212) 775-8800

FOLKTON LLP

Attorneys for Opposer Apple Inc.

16
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CERTIFICATE OF TRANSMITTAL

I hereby certify that a true copy of the foregoing AMENDED NOTICE OF

OPPOSITION is being filed electronically with the TTAB via ESTTA on this day,

r 4
Stephen .%oates

January 14, 2008,

17
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CERTIFICATE OF SERVICE

This is to certify that a copy of the foregoing AMENDED NOTICE OF
OPPOSITION has been served on Applicant by depositing said copy with the United

States Postal Service as First Class Mail, postage prepaid, in an envelope addressed to

Randall Thompson
3704 Rancho Estates Court
Walnut Creek, CA 94598

This the 14th day of January, 2008.

Stephen J. Coates

18
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How the BusinessWeek/Interbrand Top 100 companies
are using their brands to fuel expansion

BY DAVID KILEY
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As seen in Business Week, August 2003

Here's how we calculate the power in a name

rank the worlds }00 mest vale-
able global brands, we sel thres
hurdleg that all contenders have
to meet te merit censideration.
8 First, they must have brand val-
ues greater than $1 billion. Thay alse
have bto be global in nalure, meaning
they must derive st lsast a third of their
sales from eulside their hems couniries
and have significant disbibution through-
oub the Americas, Eurepe, and Asia Fi-
nally, they must have publicly available
marketing and financial dais, Thal ex-
ciuded some big brands, such as Visa
International, the B8, and Mars.

How do you pisce & value on &
hrand? Bome sitempts rely on liktle

more than opinion palls ar ad spending.
BuatnessWesk sobocted Interbrand’s

miothsd besapse it vaiuss brands the
same WBY ansiysts value other sssels:
gig of how mush they're likely
te emrn in the futiwe. Those projected

.

profits are then distounied to & present
vaive bassd on how risky the projected
earnings wu-~that s, the lkeliuod thay
they will, in fact, materialize.

figures sut what the brasds svers
sales are. (Ths brand may b &5
the sntive cempany, a¢ in the waes of
MeDonglds Corp. For obhery, saohy a8
Merlbore, % may be juel g
Moxh, with the help of analy
L P Horgan Chase & Co,
and Morgen Stanley, Inberbrsed pro
jeste net esrnings for the brand. 1§ bhen
daduste 8 shufye for the ossb alswnlng

To start the provess, Interbrand frst |
{3 ket resesrol and

the tangible azsele, on the theary theb
whalewsr indems is geonersbed bavend

thet cost i& due to intangble feclors.
This 15 the sconomic value added by
things like patents, eusbomer lists, and,

: of course, bhe hrand.
The nexh slap i bo wmnnoew the e~ |
Cings generated by the prand frem the

T

5t
risky b
- analysis produses & dise

| appliad bo the brand ¢
- up with & neb gresent va

earnings generated by obher infangi

- bles. Fer example, are péople buylag
- Shell gase

o besauss of the brand
s pos station is con-
nterbrand pses mar-
: tsrvieves with fndus-
wry exesulives to sift through these
varisbles.

The #inal phese s
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58 ,
Te caleniats the nds strength, In-
tarbrand lsoks st seven factory, tnchud-
ing tha brand’s markeb leadorship, e
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graphic and eultural borders, The risk
t vabe that is
ngs o come
. Busginess-
Wesh and Intertirand believe this fig-
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As seen in BusinessWeek, August 5, 2

What'sina name? Plenty, if you
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As seen in BusinessWeelk, August 6, 2001
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Interbrand

As seen in BusinessWeek, August 8, 2001
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Int. Cl.: 9

Prior U.5, CL: 26
. Reg. No. 1,078,312
United States Patent Office Registered Nov. 28, 1977

TRADEMARK

Principal Begistier

APPLE
Apple Computer, Ine, {(California corporation} For: COMPUTERS AND COMPUTER PROGRAMS
20863 Stevens Creek Blvd. RECORDED ON PAPER AND TAPE, in CLASS 3
Cupertino, Calif. 95014 {U.S. CL. 26}.
First use during April 1976; in commerce during April
1976,

Ser. No. 120,444, filed Mar. 25, 1977.

G. T. GLYNN, Examiner



Int. CL.: 8

Prior U.S. Cl.: 26, 38 o
\ : ‘Reg. No. 1,114,431
United States Patentand Trademark Office  Registered Mar. 6, 1973

TRADEMAREK
Principal Register

Apple Compuicr, Enc (Cahforma cerporaimn) For: COMPUTERS AND CO\SFUTE?{ PROGRAMS

10260 Bandley Drive: . RECORDED ON PAPER AND TAPE, in CLASS 9
Cuperting, Calif. * 25014 (U.S. CLS. 26 and 38).
: ~First use during January 1977; in comrmerce ¥anuary
1977,

- The mark cowsisis of a sdhauclie of an apple with 3
& bite removed,

Owner of Reg. No. 1,078,312,

Ser. Mo, 162,799, filed Mar, 20, 1378,

5. TINGLEY, Examiner




Int. Cl: 9
Prior U.S. Uls.: 21, 23, 26, 36 and 38

United States Patent and Trademark Office

Reg. No. 2,715,578
Registered May 13, 2003

TRADEMARK
PRINCIPAL REGISTER

APPLE COMPUTER, INC. (CALIFORNIA COR-
PORATION)

i INFINITE LOGP
CUPERTING, CA 95014

FOR: COMPUTERS HARDWARE;, COMPUTER
HARDWARE, NAMELY, SERVER, DESKTOP, LAP-
TOP, NOTEBOOK AND SUBNOTEBCOK COMPU-
TERS; HAND HELD AND MOBILE COMPUTERS;
COMPUTER TERMINALS AND MONITORS; PER-
SONAL DIGITAL ASSISTANTS; PORTABLE DIGI-
TAL AUDIO PLAYERS; ELECTRONIC
ORGANIZERS; COMPUTER KEYBOARDS,
CABLES, MODEMS; AUDIO SPEAKERS; COMPU-
TER VIDEC CONTROL DEVICES, NAMELY, COM-
PUTER MICE, TRACKBALLS, JOYSTICKS AND
GAMEPADS; A FULL LINE OF COMPUTER SOFT-
WARE FOR BUSINESS, HOME, EDUCATION, AND
DEVELOPER USE; COMPUTER PROGRAMS FOR
PERSONAL INFORMATION MANAGEMENT; DA-
TABASE MANAGEMENT SOFTWARE; CHARAC-
TER RECOGNITION SOFTWARE; TELEPHONY
MANAGEMENT SOFTWARE,; ELECTRONIC MAIL
AND MESSAGING SOFTWARE; TELECOMMUNI-
CATIONS SOFTWARE, NAMELY FOR PAGING;
DATABASE SYNCHRONIZATION SOFTWARE;
COMPUTER PROGRAMS FOR ACCESSING,
BROWSING AND SEARCHING ONLINE DATABA-
SES; OPERATING SYSTEM SOFTWARE; APPLICA-
TION DEVELOPMENT TOOL PROGRAMS; BLANK
COMPUTER STORAGE MEDIA; FONNTS, TYPEFA-
CES, TYPE DESIGNS AND SYMBOLS RECORDED
ON MAGNETIC MEDIA; COMPUTER SOFTWARE
FOR USE IN PROVIDING MULTIPLE USER AC-
CESS TO A GLOBAL COMPUTER INFORMATION
NETWORK FOR SEARCHING, RETRIEVING,

TRANSFERRING, MANIPULATING AND DISSE-
MINATING A WIDE RANGE OF INFORMATION;
COMPUTER SOFTWARE FOR USE AS A PRO-
GRAMMING INTERFACE; COMPUTER SOFT-
WARE FOR USE IN NETWORK SERVER
SHARING; LOCAL AND WIDE AREA NETWORK-
ING SOFTWARE; COMPUTER SOFTWARE FOR
MATCHING, CORRECTION, AND REPRODUC-
TION OF COLOR; COMPUTER SOFTWARE FOR
USE IN DIGITAL VIDEOC AND AUDIO EDITING;
COMPUTER SOFTWARE FOR USE IN ENHAN-
CING TEXT AND GRAPHICS; COMPUTER SOFT-
WARE FOR USE IN FONT JUSTIFICATION AND
FONT QUALITY; COMPUTER SOFTWARE FOR
USE TO NAVIGATE AND SEARCH A GLOBAL
COMPUTER INFORMATION NETWORK, ASWELL
ASTO ORGANIZE AND SUMMARIZE THE INFCR-
MATION RETRIEVED; COMPUTER SOFTWARE
FOR USE IMN WORD PROCESSING AND DATABASE
MANAGEMENT; WORD PROCESSING SOFTWARE
INCORPORATING TEXT, SPREADSHEETS, STILL
AND MOVING IMAGES, SOCUNDS AND CLIP ART,
COMPUTER SOFTWARE FOR USE IN AUTHOR-
ING, DOWNLOADING, TRANSMITTING, RECEIV-
ING, EDITING, EXTRACTING, ENCODING,
DECODING, PLAYING, STORING AND ORGANIZ-
ING AUDIO, VIDEO, STILL IMAGES AND OTHER
DIGITAL DATA; COMPUTER SOFTWARE FOR
ANALYZING AND TROUBLESHOOTING OTHER
COMPUTER SOFTWARE; CHILDREN'S EDUCA-
TIONAL SOFTWARE; COMPUTER GAME SOFT-
WARE; COMPUTER GRAPHICS SOFTWARE;
COMPUTER SEARCH ENGINE SOFTWARE; WEB
SITE DEVELOPMENT SOFTWARE; COMPUTER
PROGRAM WHICH PROVIDES REMOTE VIEW-
ING, REMOTE CONTROL, COMMUNICATIONS



Int. Cls.: 9, 12 and 15

Prior U.S, Cls.: 2, 19, 21, 23, 26, 31, 35, 36, 38 and 44

United States Patent and Trademark Office

Reg. No. 3,084,491
Registered Apr. 25, 2006

TRADEMARK
PRINCIPAL REGISTER

APPLE COMPUTER, INC. (CALIFORNIA COR-
PORATION)

1 INFINITE LOOP

CUPERTING, CA 95014

FOR: ELECTRONIC APPARATUS AND SOFT-
WARE THEREFOR FOR DOWNLOADING, TRANS-
MITTING, RECEIVING, PLAYING, STORING AND
ORGANIZING AUDIO, VIDEO AND NAVIGATION
DATA FOR USE IN AUTOMOBILES, RAILWAY
CARS AND ENGINES, SHIPS AND PLANES;
SOUND EFFECT GENERATORS AND INSTRU-
MENTS COMPRISED OF COMPUTER HARDWARE
AND SOFTWARE, IN CLASS 9 (U.5. CLS. 21, 23, 26, 36
AND 38).

FOR: AUTOMOBILES, IN CLASS 12 (U.S. CLS. 19,
21, 23, 31, 35 AND 44),

FOR: ELECTRIC AND ELECTRONIC MUSICAL
INSTRUMENTS; MUSICAL INSTRUMENTS ADAP-
TED TO PROGRAMMED SYSTEM SEQUENCES;

BLECTRONIC PIANOCS, ELECTRONIC KEYBOARD
INSTRUMENTS; ELECTRIC OR ELECTRONIC PER-
CUSSION OR DRUM SYSTEMS COMFPRISED OF
COMPUTER HARDWARE AND SOFTWARE; MU-
SIC AND SOUND SYNTHESIZERS, ELECTRONIC
TONE GENERATORS; MUSICAL INSTRUMENTS
CONTROLLED BY COMPUTER SOFTWARE, IN
CLASS 15 (U.S. CLS. 2, 21 AND 36).

PRIORITY CLAIMED UNDER SEC. 44(D)} ON
ERPN CMNTY TM OFC APPLICATION NO.
3528452, FILED 11-4-2003, REG. NO. 3528452, DATED
4-27-2005, EXPIRES 11-4-2013.

OWNER OF US. REG, NOS. 1,114,431, 2,753,068
AND OTHERS.

SER. NQ. 78-408,363, FILED 4-26-2004.

VIVIAN MICZNIK FIRST, EXAMINING ATTOR-
NEY



Int, Cls,: 35 and 41
Prior U.S. Cls.: 100, 101, 102 and 147

United States Patent and Trademark Office

Reg. No. 3,298,028
Registered Sep. 25, 20647

SERVICE MARK
PRINCIPAL REGISTER

APPLE INC. (CALIFORNIA CORPORATION)
1 INFINITE LOOP
JUPERTING, CA 95014

FOR: ARRANGING AND CONDUCTING TRADE
SHOWS, AND TRADE SHOW EXPOSITIONS AND
EXHIBITIONS IN THE FIELDS OF COMPUTERS,
COMPUTER SOFTWARE, ONLINE SERVICES, IN-
FORMATION TECHNOLOGY, AND CONSUMER
ELECTRONICS, IN CLASS 35(U.S. CLS. 100, 101 AND
102).

FIRST USE 3-1-1981; IN COMMERCE 3-1-1981.

FOR: EDUCATION AND TRAIMNING SERVICES,
NAMELY, CONDUCTING CLASSES, WORKSHOPS,
CONFERENCES AND SEMINARS IN THE FIELD
OF COMPUTERS, COMPUTER SOFTWARE, ON-
LINE SERVICES, INFORMATION TECHNCLOGY,
INTERNET WEBSITE DESIGN, VIDEO PRODUCTS
AND CONSUMER ELECTRONICS; ARRANGING
OF EXHIBITIONS, SEMINARS AND CONFEREN-
CES; ARRANGING PROFESSIONAL WORKSHOP
AND TRAINING COURSES; COMPUTER EDUCA-
TION TRAINING SERVICES; TRAINING IN THE
USE AND OPERATION OF COMPUTERS AND
COMPUTER SOFTWARE; PROVIDING A WEBSITE
FOR THE UPLOADING, SHARING, VIEWING AND

POSTING OF PHOTOGRAPHS, DIGITAL IMAGES,
MOVIES, VIDEOS, ONLINE JOURNALS, NAMELY
WEB BLOGS IN GENERAL INTEREST FIELDS,
AND OTHER RELATED MULTIMEDIA ENTER-
TAINMENT MATERIALS OVER A GLOBAL COM-
PUTER NETWORK; PROVIDING FITNESS AND
EXERCISE FACILITIES; PHYSICAL FITNESS CON-
SULTATION AND INSTRUCTION; PROVIDING
ON-LINE PUBLICATIONS IN THE NATURE OF
NEWSLETTERS IN THE FIELD OF COMPUTERS
AND EDUCATION,; PROVIDING INFORMATION
IN THE FIELD OF EDUCATION VIA THE INTER-
NET; PROVIDING INFORMATION IN THE FIELD
OF ENTERTAINMENT VIA THE INTERNET CON-
CERNING MOVIES, MUSIC, VIDEQS, TELEVISION,
CELEBRITIES, SPORTS, NEWS, HISTORY, SCI-
ENCE, POLITICS, COMEDY, CHILDREN'S ENTER-
TAINMENT, ANIMATION, CULTURE, CURRENT
EVENTS, IN CLASS 41 (U.S. CLS. 100, 101 AND 107).

FIRST USE 3-1-1981; IN COMMERCE 3-1-1981.

OWRNER OF US. REG. NOS. 1,114,431, 2,753,069
AND OTHERS.

SER. NO. 78-943,482, FILED §8-2-2006.

JEFFERY COWARD, EXAMINING ATTORNEY






Int. Cl.: 9

Prior U.S. Cls.: 21, 23, 26, 36 and 38
United States Patent and Trademark Office

Reg. No. 2,034,964
Registered Feb. 4, 1997

TRADEMARK
PRINCIPAL REGISTER

APPLE

AFPPLE CORPS LIMITED (UNITED KINGDOM
COMPANY)

27 OVINGTON SQUARE

LONDON SW3 ILJ, ENGLAND

FOR: GRAMOPHONE RECORDS FEATUR-
ING MUSIC, PRE-RECORDED AUDIO TAPE
CASSETTES FEATURING MUSIC, AUDIO
COMPACT DISCS FEATURING MUSIC; PRE-
RECORDED VIDEO TAPE CASSETTES FEA-

TURING MUSIC; VIDEO LASER DISCS FEA-
TURING MUSIC, IN CLASS 8 (US. CLS. 21, 23,
26, 36 AND 38).
FIRST USE
8-0--1968.

§-0-1968; IN COMMERCE

SER. NO. 74-693,839, FILED 6-26-1995.

ZHALEH DELANEY, EXAMINING ATTOR-
NEY



Int, Cl.: 9
Prior U.5, Cls.: 21, 23, 26, 36 and 38

United States Patent and Trademark Office

RN
Reg. No, 2,036,537
Registered Feb, 13, 1997

TRADEMARK
PRINCIPAL REGISTER

APPLE CORPS LIMITED (UNITED KINGDOM
COMPANY)

27 OVINGTON SQUARE

LONDON SW3 1LJ, ENGLAND

FOR: GRAMOPHONE RECORDS FEATUR-
ING MUSIC, PRE-RECORDED AUDIOC COM-
PACT DISCS FEATURING MUSIC, IN CLASS 9
(U.5. CLS. 21, 23, 26, 36 AND 38).

IN COMMERCE

FIRST USE
8-0-1963.

8-0~1968,;

SER. NO. 74-693,838, FILED 6-26-19935.

ZHALEH DELANRY, EXAMINING ATTOR-
NEY



int, Ci.: 9

Prior U.S, Cls.: 21, 23, 26, 36 and 38
United States Patent and Trademark Office

Reg. Mo, 2,041,653
Registered Mar. 4, 1997

TRADEMARK
PRINCIPAL REGISTER

APPLE CORPS LIMITED (UNITED KINGDOM
COMPANY)

27 OVINGTON SQUARE

LONDON, ENGLAND SW3 1LJ

FOR: GRAMOPHONE RECORDS FEATUR-
ING MUSIC, PRE-RECORDED AUDIO TAPE
CASSETTES FEATURING MUSIC, AUDIO
COMPACT DISCS FEATURING MUSIC;, PRE-
RECORDED VIDEG TAPE CASSETTES FEA-
TURING MUSIC; VIDEO LASER DISCS FEA-

TURING MUSIC, IN CLASS 9 (U.8. CLS, 21, 3,
26, 36 AND 38).
FIRST USE
8-0-1968.
THE STIPPLING IN THE DRAWING I3
USED TO SHOW SHADING AND IS NOT A
FEATURE OF THE MARK.

8-0-1968; IN COMMERCE

SER. NO. 74-693,680, FILED 6-26-1995.

ZHALEH DELANEY,
NEY

EXAMINING ATTOR-



Int. Cl.: 9
Prior U.S. Cls.: 21, 23, 26, 36 and 38

United States Patent and Trademark Office

Reg. No. 3,200,354
Registered Jan. 23, 2067

TRADEMARK
PRINCIPAL REGISTER

APPLE CORPS LIMITED (UNITED KINGDOM
COMPANY)

27 OVINGTON SQUARE

LONDON SW3 1LJ, UNITED KINGDOM

FOR: MUSICAL SCUND RECORDINGS; SOUND
RECORDINGS FEATURING ENTERTAINMENT,
MUSIC, MUSICIANS, DOCUMENTARIES, BIOGRA-
PHIES, INTERVIEWS, PERFORMANCES, REVIEWS,
HISTORICAL NARRATIVES, DRAMA AND FIC-
TION; MUSICAL VIDEQ RECORDINGS; MUSICAL
CINEMATOGRAPHIC FILMS; VIDEOC RECORDS
AND CINEMATOGRAPHIC FILMS FEATURING
ENTERTAINMENT, MUSIC, MUSICIANS, CARICA-
TURES, CARTOONS, ANIMATION, TELEVISION
PROGRAMS, DOCUMENTARIES, FILM EX-
CERPTS, BIOGRAPHIES, INTERVIEWS, PERFOR-
MANCES, REVIEWS, HISTORICAL NARRATIVES,
DRAMA AND FICTION; SOUND RECORDINGS,
VIDEOC RECORDS, CINEMATOGRAPHIC FILMS,
NAMELY, TELEVISION PROGRAMS, MOTION PIC-
TURES, AUDIO VISUAL RECORDS AND AUDIO
VIDEOC FILM FOOTAGE FOR TELEVISION AND
OTHER TRANSMISSION; AUDIC AND VISUAL
RECORDINGS FEATURING OR RELATING TO
MUSIC, ENTERTAINMENT AND FILMS; PRE-RE-

CORDED COMPACT DISCS, AUDIO TAPES, GRA-
MOPHONE RECORDS, VIDEO TAPES, VIDEO
DISCS, DVDS, CD-ROMS AND INTERACTIVE
COMPACT DISCS, ALL FEATURING OR RELAT-
ING TO MUSIC AND FILMS; DIGITALLY RECOR-
DED SOUND AND VIDEO RECORDS FEATURING
MUSIC, ENTERTAINMENT AND CINEMATOC-
GRAPHIC FILMS; DOWNLOADABLE MUSICAL
SOUND AND VIDEC RECORDS;, DOWNLOAD-
ABLE SCUND AND VIDEQ RECORDS FEATURING
OR RELATING TO MUSIC, ENTERTAINMENT
AND FILMS, IN CLASS 9 (US. CLS. 21, 23, 26, 36
AND 38).

OWNER OF ERPN CMNTY T™M OFC REG. NO.
207209, DATED 12-9-1998, EXPIRES 4-1-2016.

CWNER OF U.5. REG. NO. 2,036,537,

THE MARK CONSISTS OF AN ARTISTIC REN-
DERING OF A HALF APPLE.

SER. NO. 78-430,282, FILED 6-4-2604.

GINA HAYES, EXAMINING ATTORNEY



Int. ClL: 9
Prior U.S, (ls.: 21, 23, 26, 36 and 38

United States Patent and Trademark Office

Reg. No, 3,221,275
Registered Mar. 27, 2007

TRADEMARK
PRINCIPAL REGISTER

APPLE CORPS LIMITED (UNITED KINGDOM
COMPANY)

27 OVINGTON SQUARE

LONDON SW3 1LJ, UNITED KINGDOM

FOR: MUSICAL SOUND RECCRDINGS; SOUND
RECORDINGS FEATURING ENTERTAINMENT,
MUSIC, MUSICIANS, DOCUMENTARIES, BIOGRA-
PHIES, INTERVIEWS, PERFORMANCES, REVIEWS,
HISTORICAL NARRATIVES, DRAMA AND FIC-
TION; MUSICAL VIDEC RECORDINGS; MUSICAL
CINEMATOGRAPHIC FILMS; VIDEG RECORDS
AND CINEMATOGRAPHIC FILMS FEATURING
ENTERTAINMENT, MUSIC, MUSICIANS, CARICA-
TURES, CARTOONS, ANIMATION, TELEVISION
PROGRAMS, DOCUMENTARIES, FILM EX-
CERPTS, BIOGRAPHIES, INTERVIEWS, PERFOR-
MANCES, REVIEWS, HISTORICAL NARRATIVES,
DRAMA AND FICTION; SCUND RECORDINGS,
VIDEC RECORDS, CINEMATOGRAPHIC FILMS,
NAMELY, TELEVISION PROGRAMS, MOTION PIC-
TURES, AUDIO VISUAL RECORDS AND AUDIO
VIDEOQ FILM FCOTAGE FOR TELEVISION AND
OTHER TRANSMISSION; AUDIO AND VISUAL
RECORDINGS FEATURING OR RELATING TO
MUSIC, ENTERTAINMENT AND FILMS; PRE-RE-

CORDED COMPACT DISCS, AUDIO TAPES, GRA-
MOPHONE RECORDS, VIDEO TAPES, VIDEO
DISCS, DVDS, CD-ROMS AND INTERACTIVE
COMPACT DISCS, ALL FEATURING OR RELAT-
ING TO MUSIC AND FILMS; DIGITALLY RECOR-
DED SQUND AND VIDEO RECORDS FEATURING
MUSIC, ENTERTAINMENT AND CINEMATO-
GRAPHIC FILMS;, DOWNLOADABLE MUSICAL
SQUND AND VIDEO RECORDS; DOWNLOAD-
ABLE SOUND AND VIDEC RECORDS FEATURING
OR RELATING TO MUSIC, ENTERTAINMENT
AND FILMS, IN CLASS 9 (US. CLS. 21, 23, 26, 36
AND 38).

OWNER OF ERPN CMNTY TM OFC REG. NO.
207274, DATED 10-5-1999, EXFIRES 4-1-2016.

OWNER OF US. REG. NO. 2,041,653,

THE MARK CONSISTS OF AN ARTISTIC REN-
DERING OF AN APPLE,

SER. NO. 78-430,266, FILED 6-4-2004.

GINA HAYES, EXAMINING ATTORNEY



Int. Cl: 9
Prior U.S. (ls.: 21, 23, 26, 36 and 38

United States Patent and Trademark Office

Reg, No. 3,317,089
Registered Oct. 23, 2007

TRADEMARK
PRINCIPAL REGISTER

APPLE CORPS LIMITED (UNITED KINGDOM
COMPANY)

27 OVINGTON SQUARE

LONDON SW3 1LJ, UNTTED KINGDOM

FOR: MUSICAL SOUND RECORDS; SOUND RE-
CORDS FEATURING ENTERTAINMENT,; SOUND
RECORDS FEATURING MUSIC, MUSICIANS,
DOCUMENTARIES, BIOGRAFPHIES, INTERVIEWS,
PERFORMANCES, REVIEWS, DRAMA AND FIC-
TION; MUSICAL VIDEC RECORDS; VIDEQC RE-
CORDS FEATURING ENTERTAINMENT; VIDEO
RECORDS FEATURING MUSIC, MUSICIANS, CAR-
ICATURES, CARTOONS, ANIMATION, DOCU-
MENTARIES, BIOGRAPHIES, INTERVIEWS,
PERFORMANCES, REVIEWS, DRAMA AND FIC-
TION; CINEMATOGEAPHIC FILMS; MUSICAL
SOQUNWD RECORDINGS; MUSICAL VIDEO RE-
CORDINGS; AUDIO AND VISUAL RECCORDINGS
FEATURING OR RELATING TO MUSIC, ENTER-
TAINMENT AND FILMS; PRE-RECORDED COM-
PACT DISCS, AUDIO TAPES, GRAMOPHONE
RECORDS, VIDEC TAPES, VIDEO DISCS, DVDS,

CD-ROMS AND INTERACTIVE COMPACT DISCS,
ALL FEATURING OR RELATING TO MUSIC AND
FILMS; DIGITALLY RECORDED SOUND AND
VIDEO RECORDS; DOWNLOADABLE MUSICAL
SOUND AND VIDEO RECORDS; DOWNLOAD-
ABLE SOUND AND VIDEQ RECORDS FEATURING
OR RELATING TO MUSIC, ENTERTAINMENT
AND PFILMS, IN CLASS 9 (US. CLS. 21, 23, 26, 36
AND 38).

THE MARK CONSISTS OF STANDARD CHAR-
ACTERS WITHOUT CLATM TO ANY PARTICULAR
FONT, STYLE, 8IZE, OR COLOR.

OWNER OF ERPN CMNTY TM OFC REG. NO.
002189%0, DATED 11-16-2000, EXPIRES 4-1-2016.

OWNER OF U.5. REG. NO. 2,034,964,
SER. NO. 78-430,230, FILED 6-4-2004.

DARRYL SPRUILL, EXAMINING ATTORNEY
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Trademark Asgsgﬁment @etaaés

Reel/Frame: 3516/0288
Raceived: 04/05/2007
Conveyance: ASSIGNS THE ENTIRE INTEREST

Total properties: 4
Serial #: 74693680

i
Mark:

N Serial #: 74693838
Mari:

3 Serial #: 74693839
Mark: APPLE

4 Serial #: 78430282
Mark:

Assignor

i APPLE CORPS LIMITED

Assignee
APPLE INC.

i 1 INFINITE LOOP
CUPERTING, CALIFORNIA 95014

Filing Dt 06/26/1695

Filing Dt: 06/26/1995

Filing Dt: 06/26/1995

Filing Dt: 06/04/2004

Correspondence name and address

THOMAS R. LA PERLE
T INFINITE LOOP

MS: 3TM™

CUPERTING, CA 95014

Pages: 5
Recorded: 04/05/2007
Reg #: 2041653 Reg. Dt: 03/04/1997
Reg #: 2036537 Reg. Dtz 02/11/1997
Reg #: 2034964 Reg. Dt: 02/04/1997
Reg #: 3200354 Reg, Dt: 01/23/2007

Exec Dt: 02/02/2007
Entity Type: COMPANY
Citizenship: UNITED KINGDOM

Entity Type: CORPORATION
Citizenship: CALIFORNIA

Search Results as of: 10/23/2007 03:15 Pl

If you have any comments or guestions concerning the dala displayed. contact PRD / Assignments at 571-272-3350. v.2.0.1
Web interface last modified: April 20, 2007 v.2.0.1
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Traaﬁemark Assignment Details
Reel/Frame:; 3549/0043 Pages: 5
Received: 05/24/2007 Recorded: 05/24/2007
Convevance: ASSIGNS THE ENTIRE INTEREST
Total properties: 1
5 Serial #: 78430266 Filing Dt: 06/04/2004 Reg #: 3221275 Reg. Dt: 03/27/2007
Mark:
Assignor

Exec Dtz 05/22/2007
1 APPLE CORPS LIMITED Entity Type: COMPANY
Citizenship: UNITED KINGDOM

Assignee
APPLE INC.

i 1 INFINITE LOOP
CUPERTING, CALIFORNIA 55014

Entity Type: CORPORATION
Citizenship: CALIFORNIA

Correspondence name and address
THOMAS R. LA PERLE
1 INFINITE LOOP
MS: 3TM
CUPERTINO, CA 95014

Search Results as of: 10/23/2007 03:18 Py
if you have any comments or questions concerning the data displayed, contact PRD / Assignments at 571-272-3350. v.2.0.1
Web interface last modified: Aprl 20, 2007 v.2,0.1
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USPTO Assignments on the Web

Total Assignments: 1
Serial #: 78430230 Filing Dt 06/04/2004 Reqg #: 3317089 Reg. Dt: 10/23/2007
Registrant: Apple Corps Limited

Reel/Frame: 3691/0084 Receivad: 01/07/2008 Recorded: 01/07/2008

Conveyance: ASSIGNS THE ENTIRE INTEREST

Assignor: Exec Di: 01/07/2008
APPLE CORPS LIMITED Entity Type: COMPANY
Citizenship: UNITED KINGDOM

Assignee: APPLE INC.
1 INFINITE LOOP
CUPERTING, CALIFORNIA 55014
Correspondent: THOMAS R, LA PERLE
1 INFINITE LOOP
MS: 3T™
CUPERTINO, CA 95014

Entity Type: CORPCRATION
Citizenship: CALIFORNIA

Search Results as of: 01/14/2008 07.54 PM
ing the data displayed, contact PRD / Assignments at 571-272-3350. v.2.0.1 :
ace lastmodified: April 28, 2007 v.2.0.1

If you have any comments or guestions conc
Web i

hitp://assignments.uspto.gov/assignmenis/q?db=tm&qt=sno&reel=& frame=&sn0o=784302301/14/2008 7:55:06 PM



